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. Discuss in detail the modern concept of Retailing. What is its significance and role in

today's scenario in a developing economy like India?

Give an account of the different types of retailers with suitable examples.

. What is Retailers' Mix? Is it different from a Retail Format? And how it is considered

the deciding factor for a retailers’ success?

. How do retailers achieve sustainable competitive advantage and what are the factors to

be taken into consideration?

Discuss the modern retail formats in detail and the real existence in this trade channel
in India's growing market

. What are the different pricing strategies adopted in retail sector and is there any

difference between the international concept of pricing and Indian concept. If yes
why?

Write short notes on (5*3)
a) Retail communication mix
b) Atmospherics
¢) Cherry Picking

The grandeur and promotion of malls is the prime factor for increasing
consumerism which leads to impulse buying. Do you agree? Discuss with the help
of some fresh examples.
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