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students will be considered/ tried for unfair means.

The attachedPDF shall be named as follows —

Full Name-Enrollment Number-Course-Semester-Subject Abbreviation(Example: Rabia
Shaheen-2017-334-032-MBA-IV-QTM)and students shall also mention the same in
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Answer All Questions, each carry equal marks.

Q1: “What marketers know about consumers is comparable to the tip of an iceberg.” Do you

agree? Elucidate citing contemporary examples of product launches, success and failure.



One toothpaste
protects all these areas
dentists check most:

Ordimary Toothpaste Crest Pro-Health
VRIGHTS CavITIEs  YRIGHTS CAnTiEs
VEIGHTS TARTAR ViciTs TaRTAS
YWHITENS SAHITENS

VERESHENS BREATH  VFRESHENS BREATH
YFIGHTS SENSITIVITY
VEIGHTS GINGIITIS

YFIGHTS PLAQUE

g e fvvvrs braatn, S F 7 ewt 20 ace ol teme bowes s roe o bos oo for.
Q2 g e RIS Crest Huisy Bkl el b Ui

How has this advertisement made an effort to apply consumer motivation to market its product?
Explain. Can an effort be made here to link consumer motivation with proper consumer

segmentation?

Use this image to create a suitable consumer personality connect with your product as a marketer

of colour printers.
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Q4:

Discuss about the elements of consumer perception that these brands and their corresponding

logos / symbols have tried to apply for putting across their message to target consumers.

Apply your knowledge of consumer learning to adapt this incomplete stimulus to market your
brand of soft drinks (regular / diet). Which factors / concepts of consumer learning will you pay

more heed to? Elucidate.
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