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Q1: "What marketers know about consumers is comparable to the tip of an iceberg." Do you 

agree? Elucidate citing contemporary examples of product launches, success and failure. 
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How has this advertisement made an effort to apply consumer motivation to market its product? 

Explain. Can an effort be made here to link consumer motivation with proper consumer 
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Use this image to create a suitable consumer personality connect with your product as a marketer 
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Discuss about the elements of consumer perception that these brands and their corresponding 

logos / symbols have tried to apply for putting across their message to target consumers. 

Apply your knowledge of consumer learning to adapt this incomplete stimulus to market your 

brand of soft drinks (regular / diet). Which factors / concepts of consumer learning will you pay 

more heed to? Elucidate. 
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