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(5 X 12 = 60)Attcnip! any f 'h'c Qucslions. AH tiuesfions carry equal niarks

()1. As a young enlreprenciir planning lu launch an online business for youths, what type of

business would voii stnil. and whal dieilnl nromotjnna! slr.'Uenies wonid voij use io ensure

()2 i i’i- a iirancl X .-;peciali/ing \\\ elcc.roniL producis. which SI VI keyword siralcgies would

\('Li select for iis(*nlinc and uHlinc businesses, and wh\'.' Pro\ ide jusiillcaiion for each strategy.

Q.i: Deliiie search engine inarkciing and discuss its iinporlance in detail.

xplain Black Hat and Grey HatQ4: Whal is ethical and unethical SLO in digital markciin,

SEO techniques in detail.
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Q5; Write short notes on any two: 1. impressions II. Click-through Rale 111. Inbound link

Q6; Whal is conversion rate optimization (CRO)? Describe various elements of CRO process

in detail.

(J7: lhw\ dt)cs Uongte Analytics* help business website'' in doing web analyties? Discu.ss in

context ol audience analysis and cusumier acqui.siiiun.

OB: Elaborate on various on-page and off-page S1:0 siralcgies used by the websites to get

belter organic rankings in the search engine result pages.
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