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Answer All Questions, each carry equal marks. 

Q1: Discuss the imnportance of different laws and acts pertaining to advertising in lndia. Mention 

at least two important ones. Give examples two important examples vheu bralds were iivolved 

in legal battlebecause of their advertisements. (15) 



Q2: What are the factors that affect the choice of marketing channels? Discuss with example 

how product class influence distribution channel length. (15) 

Q3: Elaborate upon the different functions of promotion. How does PLC affects promotional 

tools? Discuss with relevant product examples from cach stage of the PLC. (15) 

Q4: Suppose you are the marketing manager of a super market in the neighborhood. Design 

some sales promotion schemes for everyday goods and services in this post covid tirne. Explain 

each scheme as a sales promotion technique. (15) 

Q5: Discuss the role of Media in designing brand communications. Media can make or break an 

advertisement. Explain with two different examples. (15) 
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