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Roll No. 

Attempt any five (05) questions. All questions carry equal marks. You can make valid 
assumptians wherever required. Be precise and relevant in your approch to the 
paper. WVrite your roll number on top immediately on receipt of question paper. 

1. Can you find some suitable instances to apply the selling concept in 

contemporary scenario? If yes, please explain with relevant examples. 
2. A refrigerator manufacturer wants to develop a benefit segmentation of the 

refrigerator market. Suggest some possible benefit segments. 
3. How will you target markets for an App that helps people find suitable 

employnent opportunities? Explain. 
4. Construct 4Ps for high-end luxury car. Explain in detail each of the elements 

of the marketing mix for the same. How can you relate each element to 
customers' perspective? 

5. Apply the notion of levels of a product to market a chain of restaurants. 

6. Create a product mix of your own for FMCG business. Explain the various 
elements of this product mix in detail. Can your product mix be used to 
expand the scope of business? Explain. 

7. "Branding and positioning are two sides of the same coin." Do you agree? 
Explain your argument with examples. 

8. "Price of a product can- be used as a differentiator in all markets." Do you 
agree? Explain your point of view. 
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