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Q1: Rainbow Seven is a regional brand of water whose share of the market has remained fairly 

stable for the past few years. The management wants to increase brand's market share through 

the use of more effective advertising theme. For the last two ycars, Rainbow's advertising has 

featured a well-known Bollywood actress who presents a 'safe and secure, always' message in 

all the commercials. 

The comparny knows that it needs to make the brand more progressive and needs to eposition it. 

Thus, wish to know the perception of consumers about Rainbow as compared to oher brands in 

order to reposition it in a better wuy. Tllere are not sure, whether a s!ructurcd or un-structured 

approach would be better. You are required to: 



a. State the research objectives 
b. Design a formaliseá and unconcealced qucstionnaire (use different scales) 

Q2: A local supermarket has expericnccd a declinc in unit sales and little change in rupee value 

sales. Profits have almost vanished. The chief exccutive is secarching for ways to revitalize the 

opcrations, was advised to increase the nunber of hours the market is open for business. He 

comes to you for advicc in structuring the research problem that will provide relevant 

information for decision-making. 

a. Suggest the suitable research design and substantiate your choice. 

b. Clearly define the unit of analysis and variables of study. 
C. What sampling method will you adopt & wl1y 

Q3: Qualitative Research is better suited for research in the area of human resource & 
behavicural seiences. Justify with a help of hypothetical research situation. Explain the concept 

of Phenomcnology, Groundcd Theory & Symbclic Interactionisu. 

04: "Data is the :nost inportant tool thar a companyibrand can use to not only acquirc but also to 

reain tihe customers". Elaborate on the following statenert, choosing any sector of your choice 
and discussing the relevance and types of CRM strategies adopted by the companies. 

Q5: A survey was conductcd by Leo Burrett to find cur the impact of exposure to advertisements 

on the advertisement recall. Following is the SPSS output generated using ANOVA and Post 

Hoc-Tukey. 
a) State the null and alternate hypothesis 

b) Interpret the SPSS output of ANCVA and POSTHOC Muiti comparison 

Do vL Lememier he ad.. 

Between Groups 

vilhin Groups 

Totai 

Surm of 
Squares 

227 

1.733 

1.9$0 

ANOVA 

beiean Square 
075 

.18 

Sic. 



Post Hoc 

00 you ernember the ad 
Tukey HSD 

) how many tines 
you saw this ad in 
1he pasLONe Meek 
0-5 tirnes 

5-10 tirnes 

10-15 irnes 

rnore than 15 imes 

(J) hov nany 20U sa thiirnes 
ad in 

ilne nast one week 
G-10 times 
1G.5 tirmes 

TOre than 15 tirnes 
0-5 tirnes 

10-15 tirnes 

more than 15 tirmes 
0-5 times 
5-10 tirmes 

more thar 15 times 
0-5 tirmes 

5-10 times 

10-15 times 

Mutiple Comparisons 

fýean 
Difference {i 

.13333 
.13333 

.13333* 

-.13333 
90000 

.00000 

-13333 

.00000 

.00000 

.13333 

.C0000 

Std. Error 

The mean diference is significant at he 0.05 level. 

04357 

.04327 

.04205 

.04357 
.03692 

.03548 

04327 

.03692 

.03511 

.00000 03548 

.04205 

.Ú3511 

015 

014 

.011 

.015 

1.030 

1.000 

.014 

1.000 

I.000 

.011 

1.000 

1.000 

95% Confidence Inteval 

Lower Bound 

0194 

0202 

.0234 

-.2472 
.0965 
-.0928 

2465 

0965 

0918 

2433 

-.092% 

0918 

Upper Eourd 

2472 

2465 

.2433 

.0134 

0965 

0928 

.0202 

0965 

.0918 

-�0234 
.0928 

0913 
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