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Q1(a): The market demand for a good at Rs 5 per unit is 80 units. Due to increase in price, the 

market demand falls to 64 units. Find out the new price, if the price elasticity of demand is (-) 2 

(b)Elaborate upon any one techniques of demand forecasting 
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(c) What are the main underlying determinants of demand for the following: 

Holidays in Europe 

Branded Apparel 



ii. Baby products 

Q2: a) Elaborate upon the dynamic role & responsibilities of Business Economist in the 

organization with special reference to current COVID crisis. 

b) Which economic concepts can be used by managers in taking various business decisions. 

Q3 (a): "It is believed that a firm under a perfect competition is a price-taker and not a price 

maker." Explain giving examples. 

(b) Graphically represent how the price & output is determined in short run under perfect 

competition. 

Q4: Choose a particular product and explain its production function. What is meant by Returns to 

scale? 

Q5: Discuss the relationship between TC, AC and MC? Also draw schedules and diagrams. 
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