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If any two copies are found to be similar then both the copies shall be cancelled. Such 
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subject line of the email& his/her answer copy also. 

Q1: Will it not be better and safer for a marketer to opt for conventional marketing vis a vis 

digital marketing for sel!ing something as tangible as furniture for domestic consumption? 

Q2: Provide a suitable SEM srategy for marketing of Ed Tech products. Whicth factors need to 

be taken care of? Explain. 
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Q3: How will you apply SMM to your advantage in the context of selling art & crafts products 

online? Elaborate. 

Q4:"CRO is a myth. It is elusive. It can ncver be achieved." Do you agree? Explain your 

argument. 

Q5: Prepare a suitable digital marketing plan laying emphasis on email marketing for selling life 

insurance products online. 
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