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Q1: Perform a marketing environment analysis for the automobile industry. 

Q2: Create a segmentation strategy for marketing of fin-tech products. 

Q3: Construct a product mix of your choice for any FMCG company. Discuss the same. 

Q4:Discuss some relevant and contemporary examples of brand re-positioning. 

Q5: How can pricing be utilized as an effective marketing tool during the different stages of 

PLC? Elucidate and provide suitable examples. 

Page 1 of 1 



{ "type": "Document", "isBackSide": false }

